
Community Impact Study Overview On behalf of St. Tammany Corporation, Convergence Strategy Group is studying the potential impacts that a casino resort could have on Slidell and the surrounding  
community. Currently underway, the study includes a thorough review and analysis of academic studies and reports on the impacts of casino gaming nationwide, as well as independent research on recent casino 
communities similar to Slidell, with a focus on the following: property values, employment, industries most likely to be impacted, small businesses, income levels, tax base, tourism, marriage/divorce, and human 
trafficking. *Visitation Figure captured from Innovation Group Study 
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RESORT CASINO DEVELOPMENTS BOOST 
BOTH BUSINESS AND RECREATIONAL  
TOURISM TO HOST COMMUNITIES
The proposed resort casino development will generate strong inbound tourism opportunities for St. 
Tammany by attracting a wide range of visitors from the surrounding region.

https://sttammanycorp.org/ 

CHECKING ALL 
THE BOXES
According to O’Daniels, the addition of the casino resort, 
as well as the funding for the recreation complex, will 
support tourism growth and spending for the parish. 

“For tourism, this project checks a lot of boxes by  
adding new tourism venues that our visitors 
have been telling us for years they want." 
- Donna O'Daniels, St. Tammany Parish Tourism and
Convention Commission President & CEO

MEETING AND CONFERENCE 
FACILITY WITH ADJACENT HOTEL

WATERFRONT RESORT LOCATION 
FOR WEDDINGS AND EVENTS

LAKEFRONT ACTIVITIES, DINING AND 
ENTERTAINMENT

SPORTS COMPLEX TO DRAW 
YEAR-ROUND VISITATION

1.8 MILLION
VISITS

990,000
VISITATION FROM OUTSIDE 

ST. TAMMANY PARISH*

$2.5 MILLION
IN NEW TOURISM  

TAX DOLLARS ALONE

$52.2 MILLION
IN NEW SPENDING

SPORTS PARK  
DEVELOPMENT
P2E has committed $35 million upfront to fund a sports 
and recreational complex (as well as casino funding 
for ongoing operations) in eastern St. Tammany, 
pending passage of the casino referendum.

YEAR ROUND TOURISM DRIVER 
• Facilities will be utilized by both local community

and traveling youth and recreational sports
leagues

• Annual sports tourism spending in the U.S. by
travelers, event organizers, and venues reached
more than $45 billion in 2019, a nearly 20%
increase since 2015

• TD Ameritrade found that about 63 percent of
American families whose kids are involved in sports
spend from$100 to $499 per child per month on
sporting activities. Another 18 percent pay $500 to
$999 per month and about 11 percent spend $1,000
to $1,999. And 8 percent report spending $2,000 per
month or more amounting to $24,000 per year




